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AcƟvity:  
1-  AŌer reading the text, search for another definiƟon of a product. What is a new product? Talk about PLC! 
2- If you are thinking about delivering an innovaƟve product, give a full descripƟon of your idea basing on the 

three levels of the product menƟoned by Kotler on Figure 6.1 and the example in table 6.1 
3- Check the following words: desires, needs, service, consumer, customer, compeƟƟve, warranty, 

expectaƟon, branding, packaging. 


