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2025-2024عنوان المؤسسة: 

السداسي: السادس 
وحدة التعليم : الأفقية 

2المادة :لغة أجنبية متخصصة 
1الرصيد: 
1المعامل: 

نمط التعليم : عن بعد + حضوري 

Semester : Six
Unit : Horizontal
Course : Specialized English 2-English for Marketing
Credit : 1
Coefficient:1
Teaching Method: Hybrid (Online and Physical)

Learning Objectives
- Understand  and analyse any document dealing with the fields of study.
- Develop critical thinking skills related to analysis and decision making.
- Develop written skills in business contexts .
- Acquire a high level of knowledge of business concepts by using correct vocabulary

and phrases for their specific tasks .
- Develop greater verbal fluency for face-to-face business situations .

Previous Knowledge / Requirementsالمعارف المسبقة  
Students must have successfully completed the lessons of S1, S2, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise,
namely, Economics, Trade, Accounting, Management, and Finance as well as improved their
verbal communication skills.

محتوى المادة:  
STP MarketingChapter 1
Brands, Products and packagingChapter 2
International MarketingChapter 3
Pricing Strategies and DistributionChapter 4
AdvertisingChapter 5

:Evaluation Methodالتقييم المستمر continuous
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Handouts with texts and exercises to do .


