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-Definition of the tourism investment:

It Is the production of physical and human tourism capital, in order to
Increase the country’s tourism capacity, such as building hotels, tourist
cities, tourism iInstitutes, museums, and structures that support
tourism...etc. Or it is the ability aimed at forming physical capital and
human capital in the tourism field in order to increase and improve Its
production and operational capabilities, and provide the best services in the
various fields of tourism, such as hotels, tourist cities, means of
entertainment, roads, transportation... etc., in addition to preparing tourism
specialists. qualified, which will result in increasing the contribution of this

activity to increasing the economic and social well-being of society.
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-Features of tourism investment:

1. The huge amount of money needed to invest in tourism projects, as most of

them Involve huge real estate constructions with high costs.

2. The relatively long period of establishing the tourism project, which may reach
a number of years in study, construction, advertising, promotion, etc. until the

project bears fruit and begins to give returns.

3. The returns on tourism investments are affected by the phenomenon of

seasonality.

4. The relative decline in the net return from investments In hotel tourism

projects, which does not encourage the private sector to invest in these projects.

5. The tourism project is characterized by its heavy reliance on the labor element,

as the service factor remains the basis for providing tourism services.
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6. Tourism investment greatly affects the export surplus, as the
success of tourism means ensuring the fulfillment of foreign tourist
demand coming into the country, which leads to achieving more

tourism revenues.

/. The tourism project iIs greatly affected by its surrounding
environment. Tourism projects are very sensitive to security and
political events and the economic environment, as occupancy and
employment rates rise in periods of prosperity and peak tourism

and the economic situation improves, unlike the recession season.



