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(1) M.Porter, (1980), Competitive strategy : Techniques for analysing industries and competitiors, The free
press, p39.
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Source :Frank Bradley, Strategic Marketing in customer driven organization, op.cit, p243.
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(%) Panaydes, M, (2004). Logistics service provides : and empirical study of marketing strategies and company

performance. International Journal of logistics : Research & Applications 7(1), 1-15.
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