
1 
 

 

.

 

          

          

             

        . 

      "    

             

              

.             

             

  

   (Denis Mcquil)     )  

             

        



2 
 

         

         

         

            

          

           

     

          

      

1   

2     

3         

4     

5      

6          

7      

8  

11      

 

 

1



3 
 

. 

. 

 

 

2



4 
 

3

4

https://ar.wikipedia.org/wiki/%D8%A5%D8%B9%D9%84%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D8%AA%D8%B3%D9%88%D9%8A%D9%82


5 
 

.

       :    

          

    

5

 

 

 

 

 

 

 

 

 

  

 

 

  

 

  

  

 



6 
 

 

.

.

 Bernard Deljarrie

 

 : 

. 

 : 

.



7 
 

: 

1  

2  

3  

4  

5  

6  

:

• .

•  .

•  ;

• .

1

.

2

.

3

.

4

.

5

.

6



8 
 

 

 : 

. 

 : 

. 

 : 

. 

 : 

. 

:

.

.

.

.

:



9 
 

)

:

:

. 

.

.

. 

. 



10 
 

.

_

.

 

.

_

.

_

.

_

.

.

:

 (CSR).

.

.

.

:

.

.

.

.

:

.

.

.

.

:

.



11 
 

.

.

.

.

:

.

.

.

.

: 

 

. 

. 

.

. 

.

. 

. 

.



12 
 

 

  :

          

               

           

         

           

            

            

              

            

        : 

1              

              

   . 

2          

         

. 

3             : 

            

           

       

4

5



13 
 

6

7

8

 

 

1

2

3

4

 

_

 

_



14 
 



15 
 

Social Learning Theory 

"

 Theory    Social Learning

1771

AttentionRetentionMotivation

 Reciprocal Determinism

 -Self Efficacy
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Health Belief Model

1752

.

Becker

1788

Sick-Role Behaviour

:

 

- 1:Perceived Susceptibility

. 

- 2:Perceived Severity. 
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- 3:Perceived Benefits

(

4:Perceived Barriers. 

- 5:Cues to Action( 

"  Self-Efficacy 

Cues to Action

The Hierarchy of Effects Model

La Vidge & Steiner1761

UnawarenessAwarenessLiking Perfereness

Knowledge Conviction

Purchase 

 Cognitive Stage   

Affective Stage 

Behavioural Stage
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Diffusion of Innovations Theory

  ٕ

RyanGross

Iowa

    Evrett Rogers   1762  

    Diffusion of Innovation    

  

3

1.Invention 

- 2Diffusion Communication.

3.Time & Consequences

( 

Kotler Roberto1787
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: - 1:(%2.5) Innovators. 

- 2:(%13.5) Early Adopters

3:(%34) Early Majority

. 

- 4:(%34) Late Majority

5:(%16) Laggards

: 

- 1:Relative Advantage

 

- 2:Compatibility

3 :Trialability 

- 4:Communicability 

- 5:Risk

 

Risk Perception Theory

" Chauncy Star

1767

. 

Selective Effects Theory
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