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1. What is company communication?

Company communication is all forms of communication that an organization uses to transmit
and exchange messages with the audiences involved in its development. It can be used to promote
the offer to increase sales or boost brand image.
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2. Communicate: a crucial challenge for the company

The main objective of a company remains to sell its products or services. However, how can
you sell if no one knows the offer exists? It is to increase the reputation of the company and
convince consumers to buy that corporate communication exists.
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However, the success of a communication campaign depends on a strategy developed
according to the needs and realities of the company. As a result, there is not a typical
communication plan, it is a project that is part of an overall company strategy. Furthermore, there
are several forms of communication in business, each of which must convey the same message and
the same image and remain consistent with the objectives set.
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Corporate communication is a very broad field, with different sub-fields, which is often divided
into two large families: internal communication and external communication.
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3. Internal communication

Internal communication, as its name suggests, is deployed within the company and aimed at all
employees. The actions linked to this communication aim to inform staff while generating strong
involvement among them. They also make it possible to raise awareness internally and create
among employees a strong feeling of belonging to the company, in order to make them the first
ambassadors externally.
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Internal communication is an excellent way to build loyalty and retain your best employees, but
also to attract new talent. It makes it possible to create a friendly and fulfilling working
environment for everyone, which will have the merit of stimulating social cohesion and efficiency
in the company.
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The tools used to ensure this communication are, among others, information meetings, the

internal journal, training, team building sessions, end-of-year meals, etc.
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4. External communication

External communication is a set of practices and actions that allow an organization to transmit
or exchange messages with its external audiences. It has a dual function: to give visibility to the
company by building a unique identity and to increase sales. Consumers, media, partners and even
shareholders are among the targets of external communication, but to be more effective, the right
message must be transmitted to the right audience and at the right time, all in line with the
company's overall strategy. .
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External communication also uses several tools, including press relations, events and public
relations. Among the tools of external communication, we find in particular institutional
communication (also called “corporate”), which is aimed at external audiences. But it has the
particularity of being only interested in promoting the image and values of a company. When the
company communicates to sell its products or services, we speak of commercial or marketing
communication. These methods are essentially oriented towards consumers, but they can also
concern distributors or even influencers.
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In all cases, the tools that can be used for corporate communication are advertising, studies and
audits, sponsorship, events, press relations, etc. With the advent of new technologies, new tools

such as natural referencing or relationships with influencers on social networks have emerged.
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5. Business communication is vast...

There are other forms of business communication directly linked to management and HR
management, for example crisis communication. They can be managed by the same person or by
different specialists, depending on the size of the company and the sector of activity. However,
good coordination between them is necessary to enable the company to effectively achieve its
objectives.
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Graduated, now what?

Importance of Communication Skills for Interns

Communication skills are of utmost importance for interns. Effective communication enhances
collaboration, builds relationships, facilitates understanding, demonstrates professionalism, supports
problem-solving, and contributes to career development. Interns who actively work on improving
their communication skills will not only excel in their current role but also lay the groundwork for
future success.
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The goal of any talk should be for both people to understand what is being said. This is what
communication is all about. This can be done directly (in a conversation), indirectly (through body language,
facial expressions, and tone of voice), officially (in written texts, blogs, and magazines), and graphically
(with figures, charts, and layouts). In today's job market, it's important to have all of these ways of
communicating without words.

Good communication is important in every part of life, from work to personal relationships. To keep lines of
conversation open, you must be able to talk to other people in a clear way. But if people can't talk to each
other, a lot of chaos and anger can happen. In this post, we'll talk about the many ways that good
communication can help you at work and in your personal life.

How important it is to communicate well?

Many of the benefits of good communication may not be obvious at first, but they have a big impact on
how well you do in school and in your everyday life. Many students have trouble because they don't know
how to talk to others. They have an effect on how productive someone is at work, whether they are an
intern or not. Here are some of the reasons why it's important for internship candidates to have good
communication skills:

They help you tell your coworkers and bosses when you need help.

Your grades may also go up, since speaking skills help you learn and train better.

Your communication skills determine how well you can explain your ideas and convince others.
Also, if you can talk to people well, you won't worry as much as other team mates.

Some people may have a natural talent for talking to people, but everyone can get better at communicating
with exercise. In this piece, you'll find out why good communication is so important to your personal and
professional success and get some tips on how to improve it.

Your personality will improve

When trying to communicate, people rely a lot on nonverbal cues like face expressions and body language.
The way you talk to other people has a big effect on how they see you. So, it's important to be aware of
what your body is saying and to make sure that what you say and what you do don't contradict each other.
Body language basics include keeping your back straight, shoulders relaxed, and eyes on the person you're
talking to. Even just making these easy changes will help you improve your body language and get the most
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out of your communication skills.

Boosts confidence

Being able to explain your thoughts clearly does give you a sense of competence and confidence. Being able
to speak well with others is not only important at work, but it can also help you move up in your career.
Practise making eye contact, keeping your body in a relaxed position, and speaking properly to feel more
confident in your relationships with other people and get the most out of your communication skills. This
also makes people feel better about themselves. So, talk in a way that is both honest and nice, and you will
find that many of life's problems can be solved with grace and ease.

Encourages kindness

To understand each other, we need to talk back and forth. For candidates to learn how to communicate
well, they need to be able to both listen to others and say what they think and feel. By carefully listening,
we can learn to feel what the other person is feeling and see things from their point of view. People are
more likely to respond well to you if you learn to pay attention and listen carefully to what they say. When
both people are paying attention, a conversation can go well, which shows once again how important it is
to have good communication skills.

Helps people develop their social skills

Good communication skills are important for improving social skills and making better connections with
other people. Changing your tone and vocabulary will be easier if you know who you're talking to, how you
know them, and why you're having this chat. For example, you might talk to your boss at work differently
than you would talk to a school friend. For instance, you may notice that your body language and the words
you use change a lot.

Even if you've known your boss since you were kids, the seriousness of the job requires you to change how
you usually talk to them. Here's why it's important for interns to have good speaking skills, which can make
or break their success in school, work, and other areas.

Encourages an open mind

When we can talk to people well, we get a rare glimpse into how they see the world. This does more than
just improve our ability to understand others; it also makes us smarter. At first, this may seem hard, but if
you plan well, you can make sure you're always getting better at it.

Even if you don't agree with what a teacher, peer, or friend says, it's important to understand where
they're coming from. Don't try to sound accusatory or too pushy or condescending. People who think
differently than you should never be ignored or written off. When it comes to bringing up problems that
need serious thought, they can be our most reliable ally.

Don't ever forget how important good speaking skills are. Good conversation helps us in every part of our
lives, even if it doesn't always seem that way. Being able to communicate well gives you a big edge in many
parts of your life, like getting an interview and moving up at work, making friends, and feeling good about
yourself. Good communication means being able to talk about problems, ask for what you want, connect
with people, and keep up good relationships. You'll find it easier to talk to people and feel like your wants
are being met.
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Practical work N°3: communications 2025/2026

Place it in the following table the types business communication?

Communications

Types Type 1

Type 2

Type 3

Verbal Communication
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Written Communication
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Digital Communication
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Non-Verbal Communication
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Formal Communication
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Informal Communication

) g Jua )

Interpersonal Communication
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Cross-Cultural Communication
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Mass Communication
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Internal Communication
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External Communication
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Email

Reports

Phone Calls
Face-to-Face Meetings
Social Media

Body Language
Instant Messaging

Conflict Resolution

© © N o g0 B~ w DN E

Memorandums (Memaos)
10.Letters

11.Video Conferencing

12.Official Documents
13.Watercooler Conversations
14.Public Relations (PR).
15.Feedback

16.Blogs

17.Negotiations
18.Communication Across Cultures
19.Texting and Personal Messaging
20.Visual Communication
21.Symbols and Icons:

22.Supplier Communication

23.Employee Communication

24.Company Policies and Procedures

25.Presentations
26.Leadership Communication
27.Advertising

28.Gossip

29.Investor Communication

30.Customer Communication
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