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Learning objectives

In this lecture, students will be intfroduced to:
®» fhe types of questionnaires

» the types of questions that can be used in a questionnaire close-ended
and open-ended)

» the format of a questionnaire

» The lay out of a questionnaire

» the fypes of questions to be avoided

» how to validate and pilot the questionnaire

» Strength and weaknesses of the questionnaire




Introduction

One of the most common methods of data collection in second language (L2)
research is to use questionnaires of various kinds. The popularity of
guestionnaires is due to the fact that they are easy to construct, extremely
versatile, and uniquely capable of gathering alarge amount of information
quickly in a form that is readily processable (Dornyei, 2003). The field of
guestionnaire design is very vast. This course provides an introduction to its
key elements.




Definition

Questionnaires are any written insfruments that present
respondents with a series of questions or statements 1o
which they are to react either by writing out their answers
or selecting from among existing answers. "

guestionnaires are often referred to under different

'‘batteries, ' 'checklists, ' 'scales, ' 'surveys, ' 'schedules, '
'studies, 'profiles, ' 'indexes/indicators, ' or even simply
'sheets' (Aiken, 1997).




Types of questions to be yielded by questionnaires

Types of questions
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Types of questionnaires

The researcher can select several types of questionnaires, from highly structures
to unstructured. They are often referred to as

» Closed-ended questionnaires (structured). This type of questionnaire is used
to generate statistics in quantitative research and can be scanned straight
forward info computer for ease of analysis.

=» Open-ended questionnaires (unstructured). This type is used in qualitative
research. The questionnaire does not contain boxes to fick but instead
leaves a blank section to write in an answer. . As there are no standard
answers to these questions, data analysis is more complex.

= Combination of closed-ended and open-ended questionnaires (semi-
structured). Many questionnaires begin with closed questions, with boxes to
tick or scales to rank, and end with open questions for more detail response




Type of questions

l. close-ended questions

Close-ended guestions require pre-defined answers or a choice from
options.

®» ]. Dichotomous questions: Yes/no, true/false
Dichotomous questions are a type of survey questions that provides two
options, while generally it is true that the more response options an item
contains, the more accurate evaluation it can yield. There might be cases
when only a polarized yes-no or true-falso decision can be reliable.




2. Multiple choice: It is familiar because of its popularity

MULTIPLE CHOICE:
AO BQO
< O DO

ALl THE ABOVE
H




3. Semantic differential scales: in this technigue,
respondents are asked to by marking with a tick or an ‘X’
between two bipolate adjectives at the exitreme

Semantic scale
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Extreamely Quite Slightly Neither Slightly Quite Extremely
Semantic Differential Scale
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For each pair of adjective, place a cross between to
express the extent to which the adjective descibes
someone.






https://www.britannica.com/topic/Likert-Scale
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5.Rank order items

The rank order question is akin to the multiple choice question, but it asks
respondents to identify priorities.

For example: please indicate your priorities by placing numbers in the boxes to
indicate your views, 1= the highest priority; 2= the second highest priority
and so on (see the examples in Cohen et.al., 2007:325)

Please rank the following in order of importance from 1to 4 where 1is most important to you and 4 is
|east important to you

Speed of Service
Ease of Parking

Cleanliness

Friendliness of Staff




| categories).

6. Raﬁng scales: They provide a range of responses to a given
question or statement.

Numerical scales give so many marks out of so many, that is assigning
one of several numbers (which corresponds to a series of ordered

Please rate your most recent restaurant

experience in the following areas

Foor Excellent
1 2 3 < 9
Dining Room Cleanliness ) O O O
Courtesy of Wait Staff O O O O O
Speed of Meal delivery O O O O O
Quality of meal O O O O O







Rules about item wording

The format of your questions will affect the anwers; keep them short and
understandable.

ste short and simple items

= Use simple language

= Avoid ambiguous and loaded words and sentences.

= Avoid negative constructions

= Avoid double-barreled questions

= Avoid items that are likely to be answered in the same way by eveybody.

= |n arating scale, better to include both positively and negatively word items
(DOrnyei, 2003)

= Avoid jargon ( words not usually used)

= Avoid leading questions ( containing judgment)

= Avoid double negatives

\
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The question type and also the lay out of the questions is of a great

importance.




like any other piece of writing, a questionnaire should have a title to
identify the domain of the investigation.

‘the opening greeting’ usually describes the
purpose of the study. The important functions of this section involve
emphasizing that there are no right or wrong answers and saying ‘thank
you

. these explain and demonstrate how
respondents should go about answering the questions.




Questionnaire items




Grouping and ordering items

4 )

Item sequence is a very significant factor.
The items should seem as a series of logically organized sequences, hence,
we need to follow some organizing principles.

& J

a4 )
The item format: items of the same type need to be clustered together into
well-marked sub-sections, seperated from each other by a clear instruction
to highlight the format change for the respondent.

o J




Follow up




Lay out and length of the questionnaire

ﬁyou’r: It is an important aspect. Three points in particular are worth \
bearing in mind.

1. Booklet format

2. Appropriate density: it refers to how much we put on a page
3. Iltems sequence: we need to decide on the order of items.

The opening questions need to be interesting, relatively simple and at the
same time focusing on important aspects.

Using closed-ended at beginning and open-ended at the end.
Mixing up the scales creates a sense of variety and prevents respondents
from repeating previous answers.

Length: Most researcher agree that anything that is more than 4-6 pages

Q} and requires over half an hour to complete may be considered ’roo/
much.




Before the administration of the questionnaire, the
following steps are compulsory.

* 10 make sure the questionnaire
Validation ot the measures what it aims to

o o medasure.
questionnaire -

e The questionnaire should be
Piloting of the administered to a small number

o . from the population to check its
questionnaire ol




To validate the questionnaire, the following questions are
addressed.

~

Is the questionaire measuring what it intfended to measure?

Does it represent the content?

s it appropriate for the sample/ population?

Is it comprehensive enough to collect all the information

Is it comprehensive enough to collect all the information needeed to
address the purpose of the studye

Does it look like a questionnaire¢

" /




How can we test validity and reliability of a

questionnare?

Face validity

Internal
consistency

e This can be checked by experts who
evaluate whether the questionnaire
effectively capture the topic under
investigation

 This can be checked through a
standard test called Cronbrach’s Alpha
(CA) which ranges from 0 to 1.0.

* The values should be at least 0.70 or
higher.



Ways of administering the questionnaire

» Selt- administered
= By mail
» One-to one administartion

®» Group administration




Strength and weaknesses of questionnaires

Strenghts

=  Collect large amounts of data about people’s attitudes and perceptions.
=  Supply standardized answers

=»  practical

=  Economical

=  Easier fo be administer

=  Easy analysis and visualization...

Weaknesses

=  People may not tell the truth/ the researcher has no opportunity to check the truthfulness
= Limited responses

=  Poorresponse rate

=»  Poorly completed answers

=  Unreliability

= lllegibility ...
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Appendices
Checklist for planning a questionnaire

Checklist for planning a questionnaire survey /
I When undertaking a questionnaire survey you should feel ;
confident about answering ‘yes’ to the following questions: I —J
1 Has time been scheduled for: I

e The planning stage itself? I

* The design of an initial draft? I

® The production of an initial draft? I

e The piloting of this initial draft? I

® The design of a subsequent draft? —

® The production of the subsequent draft? —

e Packing, posting and distribution of the final version? =

e Turnaround time: time for respondents to complete and —
return the questionnaire?

e Time to pursue non-respondents; the ‘follow-up’ to boost —
response rates?

e The collection and checking of questionnaires? —

e Data preparation for computer analysis (if applicable)? —

e The analysis of the results? ==

2 Have resources been allocated for:

e All the costs involved in production and distribution of the —

questionnaire?
3 Has access been granted f)rom:
e Appropriate authorities?
. Rgs‘?)or?dents (if appropriate)? l[:

© M. Denscombe, The Good Research Guide. Open University Press.




Checklist for the production of a questionnaire
(Descombe 2003)

for the productlo

LA q"estlonnalre

Checklist

f 7 - ~stionnaire for research yo ——

I‘,—E/::'r:fi':icf:(n:I:;:::?\:.:s:\’/:::‘inlg ‘yes’ to the I"ollowingy q':less':iool:,lsd: feel X .
—
i
™
—
™
—

' _________
. ) B
1 Has the questionnaire been piloted?

s the layout clear?

Has the questionnaire got a suitable cover page?

Is there an explanation of the purpose of the questionnaire?

Is there a return address on the questionnaire?
)

Have thanks been expressed to the respondents?

rances about confidentiality of information or

N O v s ow N

Are there assu
anonymity?

Have serial numbers been given to the questionnaires? =

®

Are there clear and explicit instructions on how the questions —
are to be completed?

10 Have the questions been checked to avoid any duplication?
11 Are the questions clear and unambiguous?
12 Are the essential questions included?

13 Are the non-essential questions excluded?

14 Are the questions in the right order?

A8 0.0 0o

15 Has the questionnaire been checked for spelling and

typographical errors? P

r © M. Denscombe, The Good Research Guide. Open University Press.




Questions examples ( Descombe, 2003)

"_—-’# —
Nine types of question that can be used In a questionnaire l

1 A statement
L xample:

what do you think about the UK’s membership of the European
Union? 2 per

A list

N

Example:

Please list the issues you feel are most important in relation to the
UK’'s membership of the European Union:

3 A ‘yes/no’ answer
Example:

Have you travelled from the UK to another European country in the
past 12 months? Yes/No

4 Agree/disagree with a statement
Example:
Would you agree or disagree with the following statement?

European economic unity carries economic advantages which
outweigh the political disadvantages. Agree/Disagree

5 Choose from a list of options

Example:
Which ONE of the following list of European countries do you feel
has the strongest economy?

Spain UK Belgium Netherlands

Ireland France Germany Italy

6 Rank order
Example:
From the following list of European countries choose the THREE
which you feel have the strongest economies and put them in rank
order: 1 = strongest, 2 = second strongest, 3 = third strongest.

Spain UK Belgium Netherlands
lreland France Germany ltaly




_ ——
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M —
Nine types of questlon that can be used in a questlonnalre — contlnued
i

e e ————
M-W-_ — -

7 Degree of agreement and disagreement: the Likert Scale

< |
i

le: : g i
a:::gership of the European Union is a bad thing for the Uk,
Strongly Agree Neutral Disagree Strongly
e disagree

L I ] I |

8 Rate items

Example:

How significant would you rate the followmg factors in affecting
further European mtegratlon""

. Very
sngnlﬁc g significant

political sovereignty 1 2 3 4 5 6 7

national identities = 1 2 . 3 4 5 6 7

past history il 3 4 5 6 7

religious differences 1 = 2 3 4 5 6 7

language barriers 1 2 3 4 5 6 7

9 Feelings about a topic: the semantic differential

Example:

European unity is: :

Boring 1 vl 3 4 5 Interesting

U'nhkely 1 i 3 4 5 Likely

Risky 1 2 3 4 5 Safe

||'T-1p.0rtant 1 2 3 4 5 Unimportant

Difficult 1 2 3 A 5 Easy
%.‘ it i




	Diapositive 1    Questionnaires
	Diapositive 2 Learning objectives
	Diapositive 3
	Diapositive 4 Definition 
	Diapositive 5 Types of questions to be yielded by questionnaires 
	Diapositive 6
	Diapositive 7                                Type of questions   I. close-ended questions  Close-ended questions  require pre-defined answers or a choice from options. 
	Diapositive 8
	Diapositive 9 3. Semantic differential scales: in this technique, respondents are asked to by marking with a tick or an ‘X’ between two bipolate adjectives at the extreme
	Diapositive 10  
	Diapositive 11
	Diapositive 12
	Diapositive 13
	Diapositive 14
	Diapositive 15
	Diapositive 16 Rules about item wording  The format of your questions will affect the anwers; keep them short and understandable.
	Diapositive 17
	Diapositive 18 The main parts of a questionnaire
	Diapositive 19 Questionnaire items
	Diapositive 20 Grouping and ordering items
	Diapositive 21 Follow up
	Diapositive 22  Lay out and length of the questionnaire
	Diapositive 23 Before the administration of the questionnaire, the following steps are compulsory.
	Diapositive 24 To validate the questionnaire, the following  questions are addressed.
	Diapositive 25 How can we test validity and reliability of a questionnare? 
	Diapositive 26 Ways of administering the questionnaire
	Diapositive 27 Strength and weaknesses of questionnaires
	Diapositive 28 References  
	Diapositive 29 Appendices  Checklist for planning a questionnaire
	Diapositive 30 Checklist for the production of a questionnaire (Descombe 2003)
	Diapositive 31 Questions examples ( Descombe, 2003)
	Diapositive 32

