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6 Elements of Your
Social Media Strategy

1

Who are your

6 cusfomers? : Z

How will you What are you
engage with fans? selling?

Social Media
Strategy

5" 3

Why should they choose )
YOU OVET your Where is vyour

competition? audience?

When & how often
will you contact them?

SSM OnidineCiass - - SocialMedia
iaimediaon
facebook.comfsoc lineciasses > OniineClasses.com
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