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In marketing, public relations (PR) refers to the strategic
communication process that businesses use to build and maintain a
positive relationship with their target audience, stakeholders, and the

general public. It focuses on managing a brand's reputation, enhancing

visibility, and creating a favorable narrative around the company, its

products, or its services. PR involves activities such as media relations,
press releases, events, social media management, and crisis

communication to influence public perception and drive engagement.
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