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You have learnt that marketing is the performance of those business activities that direct the flow 

of goods and services from producers to consumers or users. Let us now learn what those activities are? 

These are briefly discussed hereunder. 

1. Marketing Research 

Marketing research involves collection and analysis of facts relevant to various aspects of marketing. It is 

a process of collecting and analysing information regarding customer needs and buying habits, the nature 

of competition in the market, prevailing prices, distribution network, effectiveness of advertising media, 

etc. Marketing research gathers, records and analyses facts for arriving at rational decisions and 

developing suitable marketing strategies. 

2. Product Planning and Development 

As you know marketing starts much before the actual production. The marketers gather information 

regarding what are the needs of the consumers and then decide upon what to produce. So, the task of 

marketing begins with planning and designing a product for the consumers. It can also be done while 

modifying and improving an already existing product. For example, now-a-days we find much better 

soaps and detergent powders than we used to get earlier. Similarly, we have many new 

productsintroduced almost on a regular basis. 

3. Buying and Assembling 

Buying and assembling activities as a part of marketing refer to buying and collection of required goods 

for resale. This function of marketing is primarily relevant to those business organisations that are 

engaged in trading activities. In the context of manufacturing organisations, buying and assembling 

involves buying raw materials and components required for production of finished goods. 
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4. Packaging 

Packaging involves putting the goods in attractive packets according to the convenience of consumers. 

Important considerations to be kept in view in this connection are the size of the package and the type of 

packaging material used. Goods may be packaged in bottles (plastic or glass), boxes (made of tin, glass, 

paper, plastic), cans or bags. The size of the package generally varies from a few grams to a few 

kilograms, one piece to a number of pieces of a product, or in any other suitable quantity in terms of 

weight, count, length etc. Packaging is also used as a promotional tool as suitable and attractive packages 

influences the demand of the products. It may be noted that packaging is different from packing, which 

refers to putting goods in suitable containers for transportation purposes. 

 

Activity :match between the letter and its corresponding number 

 

a) Customer(i) Goodwill 

(b) Increase in(ii) Sales volume 

(c) Profitable(iii) Product 

(d) Better Quality(iv) Satisfaction 

(e) Create(v) Demand 

 

 
 


